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build digital experiences and design systems for

H ey there! ourpose-driven brands. I'll spare you all the usual

jargon—at the heart of it, | work hard to elevate

I ! m Ga be a Vi S ua l orands to create a positive and memorable impact
’ iINn my community. In my 4+ years of experience,

| have worked with many clients spanning diverse

d eS I g n e r a n d sectors.Whatlloveaboutmyjobisthecollaboration

and the creativity that comes from working with

- - other designers. | currently work as a freelancer
creatlve th I n ke r' and I'm available for work!




@® GCraphic Design

® Art Direction

® Web Desigi

About

Hey there! I'm Gabe, a designer and creative thinker. | specialize in visual
and UX design. After graduating university, | worked as a freelancer for
few years where | worked with various brands from diverse sectors.

| offer complete service in art direction and graphic design, providing
strategic and creative solutions to optimize project potential.

In 2020, | joined a Toronto-based agency called the turn lab. My role
as a designer at the agency allowed me to work as a graphic & web
designer for various accounts and to collaborate with other creative
thinkers to produce national & regional campaigns. I've been fortunate
enough to work alongside a team of extremely talented designers who
helped to deepens my appreciation for great design.
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object d’brand

Brand identity for Object d'brand, a Toronto-based consulting

firm that offers services in strategy, media buying and public
relation. The project included branding, landing page, internal
communication assets and brand guidelines.

Role
Graphic Designher




object d'brand

You go unnoticed,

until you steal the show.

That’'s why we innovate and creaie ol
the intersections to bring forfaErNEN0ESsT
possible solutions for our chienis and
their brands.

Branding + Strategy

objectdbrand.com

Branding + Strategy

objectdbrand.com
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common froot

Visual identity for Common Froot, a Toronto-based media
agency with a predominant focus on the LGBTQ2+ community
and dedicated to build authentic campaigns that create impact
and real change. In a mission to amplify authentic queer voices,
they support the development and execution of queer-focused
marketing campaigns and offer educational resources for
corporate and erg growth.

Year Role

2021 Graphic Designer /
Web Design
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we are a creative agency who builds
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www. commonfroot .com

we are a creative a
who builds brands to
a positive impact on culture.
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01

Digital Department We are a creative community @ We are a creative community
applying storytelling and design applying storytelling and design

Our skilled digital team will meet your apj
business needs and create the right | to build memorable customer to build memorable customer

digital p1r<:r-duct to stand out from the experiences. experiences.
competition.

Learn more ﬁ

02

Media Department

Grow, convert and retain your client
base. We develop well-planned
strategy to reach the right audience.

03

Most recent campaign Recent cq

Influencer Marketing

We find the right match when it comes
to influencer marketers who will target
the right audience for your business.

We are excited to partner with The last co
the city of Toronto for their we're busy
annual summer campaign to partnerse
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Contact us




cocktail
emporium

Various promotional assets for a small boutique chains specializing
INn unique cocktail accessories and glassware. For this project

| was in charge of the creative and | designed the social media
and printed assets.

Year Role

2021 Art Direction /
Graphic Design




& JOIN Us St ™ : ey L. NOW

Sign up for Shop our P Check our R - 2N Newly discounted
weekly specials new collection T N weekly additions | - items added




@ cocktailemporium 14h 5
W NEW ARRIVALS BARTOOLS GLASSWARE GIFTS DS oo RECIPES SEARCH YOUR BAG

P ift Sets
| o

Spring Things

hat? It's a breeze of fresh air through your
> bar! Shop our favourite ingredients and
for spring.

New Arrivals

MacBook Pro |




Cocktail Emporium

We have curated a list of our favorite classics
for you to take home and share with friends
and family. From our team to you.

Cocktail Emporium

We have curated a list of our favorite classics
for you to take home and share with friends
and family. From our team to you.

Cocktail Emporium

We have curated a list of our favorite classics
for you to take home and share with friends
and family. From our team to you.




dynasty

Dynasty is located along the trendy Trinity Bellwoods neighbourhood
in downtown Toronto. It offers a unique selection of interior design,
tropical plants, cactus and ceramics. The project was commissioned
to celebrate the store 10th anniversary and the opening of a second
boutiqgue in Yorkville, Toronto.

Year Role

2019 |dentity Design




dynasty shop
dynasty shop
dynasty shop




9:41 PM

'-._ dynastyplantshop -

1139 20.6K 1807

Posts Followers Following

Dynasty Plants
shop Online

View Shop

Message

.y

Giveaway Maintenance

Email

dvnasty

dynastyplantshop.com

———

——

L+

dynasty

Dynasty exclusive handmade
ceramic Colombian planters
available again at our Queen
st location!

FREE SHIFFING ON PURCHASE OF 150+
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dvnasty dynasty




Shop About Services Contact ) Q

dynasty

We specialize in interior design with a
focus on unusual and high quality tropical
plants, cactus, ceramics and selected
objects for your any space.

Stay home and shop safely with free
delivery across toronto on orders of $150+

( Shop Now )




man of parts

Various freelance work | did for man of parts - brand owned
by Weishaupt Design Group. Jobs included image retouching,
catalog production, short video and social media.

Year Role

2022 Graphic Design /
Post Production
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MAN OF PARTS

Collection

Designers

About Find Us

COLLECTION f SEATING

Fleet Street

Fleaet Street cuts a line through the City of London. Famous
being the traditional home to the sharp tongues of the British P
and the sharp blade of the infamous barber fictionalized by Chsz
Dickens. ¥Yabu Pushelberg hawve cut the Fleet Street lounge c

with sharp lines in keeping with the street,

Configure Yours Mow
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